Art & Social Media
Seminar Overview

The goal of this seminar is to introduce social media tools, to discuss the manner in which art is being impacted by and utilizing these tools, and to look at the questions, opportunities and challenges presented by this confluence of technology and visual arts.  

Seminar Outline

1. Background

a. Definitions

i. What is Social Media? (it is the set of tools - SMCP)
ii. What is Web 2.0? (it’s the way the web is used and perceived as a dynamic source of content - SMCP)
1. This requires search and search engine optimization in order to get found which impacts the construction, content and purpose of the site
iii. How is social media usage measured?

1. 1.0 way of thinking was the amount of features incorporated (and sometimes their usage levels)

2. 2.0 way of thinking is in terms of a goal – namely virality

a. What is virality?

i. Talk about how it is hard to create a goal around this, it’s difficult to predict

ii. How it is being commoditized

b. Danger of over-reliance and saturation effect

c. People are focused on thinking about how to stand out in the crowd – not what should the new model be

i. Don’t be fooled – “engagement” is still pretty much the same thing as virality as people are saying people are engaged if they are doing viral things

2. Art & Social Media Today
a. Typical notions of art utilizing social media (primarily a quick overview/examples)
i. Examples of art display sites that incorporate social media

ii. Examples of art making sites that use social media

iii. Keep in mind getting too excited about response rates, or overly valuing what you see…it’s important to measure and realize what you don’t see (1% rule - SMCP)

iv. Sites to look at:  Smithsonian

b. Deep dive
i. Case studies of:
1. Art blogs & discourse

2. Facebook & art

3. Art-making

4. Art marketing

5. Art pedagogy

ii. What are the key questions raised?  What are the opportunities & challenges?
1. What is art?  What is the meaning of a piece of art when seen in this new context?

2. What is a good way to think of using social media tools in the context of art?

a. Particularly for art marketing and art discourse – perhaps for art making as well

b. Really important to define goals in using these tools – they are useless if you’re just doing it to be me-too (that time has passed)

3. Copyright of the art piece as well as of art commentary/thought leadership

a. Does the art belong to the public domain?  How can you build this?  How can you limit this?

b. Art interestingly gets privatized when it’s shown on most networks/sites

c. What is the role then of Open Source and things like Creative Commons?

4. Art democratization
a. Is the democratization false or at least not quite what we think?  If you can’t penetrate or use these things well, then how democratic is it?

i. Parallel to green building
3. Where does the internet go from here, and how does that impact the visual arts? (Web 3.0 as subscribe – take only what you want…how to penetrate that)

a. Went from Surf to Search to Subscribe (SMCP) – what does that mean for art on the internet as people search less often and get set into what they like – you have to penetrate not only what they search for, but what they choose to incorporate into their customized homes on the internet

i. This quickly makes a lot of content irrelevant

SMCP = Social Media is a Cocktail Party – Jim Tobin
